


The Target
Dietor

 TARGET: Women 35-64  y.o.

 CORE TARGET: Women 35-44 y.o.

• North Italy

• High level of education

• Medium-High class & income

• Single or families with child under 15 y.o.

• Interested in Wellbeing mainly linked to nutrition and food

• Pay a lot of attention to ingredient and nutritional aspects

• Love fitness and yoga

• Attend beauty center and spa

• Like creativity also in cooking and love test new recipes

• Strong affinity to TV and web

Core target 
Dietor
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Dietor – Brand sentiment issue
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Dietor – Communication plan
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Dietor – CRM



Dietor – CRM



Dietor – CRM



Dietor – DSI evolution
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